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'Delivering innovation for Consumer and
Market Research through Real-Time
Environments'
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Blue Room Creates:

context for brands in precise detail to understand consumer decison making
360 degree immersive environments for mass participation

experiential testing opportunities for brand activation

3D realtime immersive scenarios for applications in Consumer and Market

research in retail centric environments

research scenarios with eyetracker data capture ability

the ability to physically navigate through and interact with the environment to

capture all of the decision making process

The 'Blue Room' is a 360 degree patented Immersive reality technology for mass
participation that does not require VR headsets to be worn.

A major feature is it’s ability to develop or replicate any required environment crea-
ting the first third generation technology of its kind, allowing personnel a real sense
of movement and a true to life experience in a controlled setting.

The Blue Room is a module where all surfaces are screens and visual sequences are
embedded seamlessly into an environment to allow planners, designers, trainees or
operatives to be totally immersed in the asset in precise detail, developed from CAD
and/or 3D models.

The system is interactive allowing the operator to navigate through and manipulate
the environment at their own discretion, with the addition of an Immersive Surround
Audio System which complements the effect of viewer displacement to a new loca-
tion.

“Imagine taking a complex 3D model of a Supermarket
Now imagine walking into a blue room module measuring approximately 4m x 4m

and being totally immersed inside that Supermarket replicating the actual context-
with the ability to navigate and interact with product in real time.”
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